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Retail Therapy. Since opening in 2016, Colby Hallen’s well-curat-
ed Yountville boutique, Hunter Gatherer, has stocked a chic array of 
artisanal offerings — from apothecary and home to fashion for men 
and women. Stop in between wine tastings to outfit yourself (and your 
home) in the Napa Valley style. Ladies will crush on the Clare V Le Belt 
Bag ($275) in black-and-white python, and the men’s Corridor NYC 
Rainy Day M65 Jacket ($495) in yellow is ripe for the picking. The 
black-and-white striped Moroccan Pom Pom Pillow ($115) is just too 
cool to pass up. huntergatherernapavalley.com

ucked away on a quiet road in the hills of Coombsville, Napa 
Valley’s newest wine appellation, Marita’s Vineyard is atyp-
ically unpretentious. The sign outside is smaller than a real 
estate agent’s and the tasting room is inside Bulmaro and Sara 
Montes’ home. Only the 2.6 acres of vineyards that surround 
the ranch-style property make it evident that this is not just 
another house on North Avenue.

When Bulmaro arrived in Rutherford from Oaxaca at 16 to 
join his father and older brother, they had already been working 
the vineyards since the 1950s. But field work didn’t satisfy the 
teen, so in his spare time he began educating himself by learning 
English and devouring books about viticulture.

“My father told me that one day we’d have a vineyard and 
make wine, so I wanted to learn how to grow the best grapes,” 

he says. By the time he was 
23 in 1973 — the same year 
he first met his wife Sara at 
night school — he was already 
working at Joseph Phelps Vine-
yards, which began producing 
acclaimed Insignia wines the 
following year. Bulmaro would 
travel to France to soak in more 
wine knowledge and eventually 
become vice president of opera-
tions at Joseph Phelps.

Only after decades of work-
ing for winemakers did Bulma-
ro realize he still hadn’t made 
good on his dad’s declaration. 
It was now or never, so, in 2001, 
he emptied his life savings and 
retirement money to purchase 
the Coombsville land and 
began planting. “I did it for my 
family,” he says. The first batch 

of Marita’s wine was bottled in 2005.
The harvests have been good to him. His daughters, Mara 

and Sophia, assist him when they can, even though both have 
full-time finance jobs outside the wine industry, and his wife 
assists during group and wine-club pairings at a long tasting 
table overlooking the vineyards. But only Bulmaro, 70, and his 
brother Manuel, 79, tend to the 5,000 vines, using no pesticides. 
“We have no help except during harvest and bottling,” he says.

Harvest serves as an annual family reunion, with his daugh-
ters and five grandchildren all pitching in. 

Marita’s sells only three wines, all cabernet sauvignons. 
The pricing at $125 to $300 per bottle reflects the unique 
Coombsville terroir, French oak barrel aging, and the care 
the two septuagenarian brothers put into coddling the vines. 
Their finest wine, the Legacy, features an image of Bulmaro’s 
granddaughters, Chloe and Lily, frolicking through the 
vineyards; all three wine labels display the shield of Huajuapan 
de Leon, his original hometown. It’s a tribute to his family 
roots, which run as deep as the rich volcanic soil of his small but 
fecund vineyards.  
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For all the enchantment and culinary pleasure that wine 
country provides, one very special — and unexpected 
— gift is the grape’s contribution to some of the world’s 
most prestigious beauty products.   

Precious Harvest: Grape 
Pearls by The House of 
Oud captures the true 
essence of the wine coun-
try. It’s made from the finest 
ingredients and creates a 
beautiful olfactory sympho-
ny. The effect is complex, 
delicious and magical. The 
exquisite bouquet opens up 
with velvety notes of morn-
ing flowers and frozen blue-
berries, then transforms into 
a mix of sun-warmed grapes 
surrounded by roses; a mouthwatering waft of coffee 
beans adds to the scent experience, which finishes with 
a heady flourish of amber, vanilla, musk and oud. Grape 
Pearls is a true masterpiece of perfumery; the vessel that 
houses this precious liquid is one of the most beautiful 
perfume bottles I’ve ever seen. The bottle’s distinctive 
sculpted top-down design is reminiscent of a polished 
stone, and each is hand-glazed by a special marbling 
process so that no two are alike. It’s a fabulous gift for 
the connoisseur who loves the finer things in life, whether 
it’s perfume, wine or art. The House of Oud Grape Pearls 
Eau De Parfum, $220 for 75 ml; thoo.it.

The Power of Grapes: 
In the beauty world, the 
brand Caudalie is famous 
for pioneering the use of 
grape-based ingredients 
in skin care and popular-
izing the ancient plant’s 
potent anti-aging bene-
fits. Caudalie was the first 
company to offer stabilized 
Polyphenols (grape seed 
extracts), which are known 
to contain some of the most 

powerful antioxidants in the botanical world. Twenty-five 
years ago, founders Mathilde and Bertrand Thomas, 
who have winemaking roots, teamed up with Joseph 
Vercauteren, a professor of pharmacognosy (the study 
of medicine derived from plants) at the University 
of Montpellier in France; since then, they’ve poured 
immense effort into the use of a variety of natural ingre-
dients, such as Resveratrol (extracted from grapevine 
stalks) and Viniferine (a grapevine sap extract). Their 
latest discovery is the patented complex Vinergy, one of 
the powerful ingredients in The Serum from Caudalie’s 
Premier Cru collection. The product effectively tack-
les skin aging and was developed in collaboration with 
Harvard’s longevity expert Dr. David Sinclair. Caudalie 
Premier Cru The Serum, $150; us.caudalie.com.

Noble Crafts. Antoinette Von Grone is anything but your typical 
Mendocino County-based artist. The German-born baroness, whose 
work can be found at Erickson Fine Arts in Healdsburg, attended 
the private haute couture school, Ecole Gogele, in Paris, where she 
earned a degree in fashion design. She’s created iconic scarves for 
Hermès, Bogner and Leonard Paris, and pattern designs for com-
panies like Villeroy & Boch. While you can find much of her new 
work at Erickson, including her Icons of Nature series — lifelike oil 
paintings of animals on gold leaf — her masterful hand-rolled silk 
scarfs such as Costa Rica ($155) can be acquired directly from the 
artist. Fine art pricing, upon request. ericksonfineartgallery.com, 
antoinettevongrone.com 

Bulmaro and 
Sara Montes 
enjoy a glass 
of cabernet 
sauvignon 
at Marita’s 
Vineyard.
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LUXURY FOR HER

Must Haves
H O L I D A Y  G I F T  G U I D E

Illustrious newcomer. Harry Winston is 
famous for its timeless, flawlessly crafted, 
one-of-a-kind jewels held to the highest 
and most exacting quality standards in 
the industry. The famed jewelry house’s 
long-anticipated San Francisco flagship 

store is a shining addition to the city’s 
luxury shopping landscape. 

Incredibles by Harry Winston sapphire and diamond 
necklace set in platinum; Price upon request. 

Harry Winston San Francisco, 200 Post Street, 
HarryWinston.com.

Statement earrings. Shreve & Co. is San Francisco’s 
oldest jewelry store and one of the names that are 
synonymous with the city itself. The finely curated 

collections of jewelry and watches will light up anyone’s 
holiday spirit. 

Penny Preville 18K Diamond Art Deco Earrings 1ct. $5,295. Shreve & Co., 
150 Post Street, San Francisco, 415-421-2600

Covetable and collectible. I have never met a 
woman who would not get excited about receiving 

a hypnotizing black and white camellia-adorned 
Chanel gift box. And for this reason I always visit the 

Chanel boutique. What’s inside the box? Does it really 
matter? Big or small—you know it will be “très chic”! 

CHANEL Bracelet in metal/calfskin; $750, CHANEL  
San Francisco, 156 Geary Street, 415-981-1550.

Sustainable Luxury.
Baby Cashmere is a

result of the Loro Piana’s
creative drive and

years of hard work with
Mongolian and Chinese
breeders. This extremely
rare and precious fiber

exclusively obtained from
the underfleece of Hircus
goat kids by means of a
delicate and completely

harmless combing
procedure that is only

done once in a goat’s life.
Loro Piana “Rochester” Coat in 

Baby Cashmere®; $5,900,  
Loro Piana San Francisco,  

233 Geary Street, 415-593-3303

A gift that keeps on giving. Tom Ford Beauty 
products are carefully crafted using only the high-
est-quality ingredients and are a treat for any style 

maven. This 50-piece lipstick library is a gift with pa-
nache and an undeniable “wow” factor—just opening 

all 50 will create a long-lasting holiday experience. 
Tom Ford Lips & Boys 50-piece set; $1,980, Saks Fifth Avenue  

San Francisco, 384 Post Street, 415-986-4300.

Cuteness overload.  
Louis Vuitton animal-

print accessories are ideal 
stocking stuffers, or as I call 

them “something extra.” The 
adorable giraffes romping 

with the brand’s iconic trunks 
and bags will certainly lift 

a mood and put a smile on 
anyone’s face!

Louis Vuitton Notebook Clemence 
Equipee Sauvage MM; $185. 
Louis Vuitton Illustré Girafe 

Bag Charm and Key Holder; 
$220, Louis Vuitton San 
Francisco, 233 Geary 

Street, 415-391-6200.

For a well-heeled traveler. These Hermès 
loafers come in just the right shade of blue and 

exude refinement in every time zone. 
Hermès Women’s Loafer with H Detail in Ostrich in Bleu Jean; 
$4,100, Hermès San Francisco, 253 Post Street, 415-391-7200.

New classic. I am extremely picky when it comes 
to choosing a new bag and have a long check 
list (but that’s another story). The new Piazza 

bag by Bottega Veneta meets all expectations. 
This genius bag comes in 3 different sizes and an 

exquisite selection of colors — you will find the one 
that suits even the most discerning lifestyle. 
Bottega Veneta Mist Nappa Medium Piazza Bag; $3,900,  

Bottega Veneta San Francisco, 124 Geary Street, 415-981-1700.

Brick-and-mortar or click-and-ship? For my holiday gift shopping I prefer to shop brick-and-mortar. 
There is something incomparably special about choosing a crisp sunny San Francisco day and taking a 
stroll through all of my favorite stores, and perhaps, checking out a couple of new ones along the way. I 
just go with the flow. I like to look through the goods, chat with my favorite salespeople and imagine what 
would make people on my list happy. But I am very selective as to where I shop. I choose the brands that 
have unparalleled commitments to exceptional craftsmanship and uncompromised quality, support and 
developed artisanal traditions, rise above trends and respect their resources and communities. So bundle 
up and let’s discover something stylish for everyone on your list, including you!

BY NATASHA 
CHALENKO

Wearable art. Hermès silk scarves are always 
on my shopping list for a classy lady. I have 
enormous appreciation for the amount of 

craftsmanship, tradition and the meticulously 
complex process that goes into creation of 

each scarf; they really are in the realm of fine 
art and elevate any outfit. 

Hermès Silk Scarf in “Jardin A Sintra”; $395, Hermès  
San Francisco, 253 Post Street, 415-391-7200.
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brother Manuel, 79, tend to the 5,000 vines, using no pesticides. 
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Harvest serves as an annual family reunion, with his daugh-
ters and five grandchildren all pitching in. 

Marita’s sells only three wines, all cabernet sauvignons. 
The pricing at $125 to $300 per bottle reflects the unique 
Coombsville terroir, French oak barrel aging, and the care 
the two septuagenarian brothers put into coddling the vines. 
Their finest wine, the Legacy, features an image of Bulmaro’s 
granddaughters, Chloe and Lily, frolicking through the 
vineyards; all three wine labels display the shield of Huajuapan 
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roots, which run as deep as the rich volcanic soil of his small but 
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