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BEAUTY

BEAUTY 
WITH A 
CONSCIENCE
BY NATASHA CHALENKO

In November, around Thanksgiving, we 
always feel extra-grateful for what we have, 
not to mention more motivated for making 
the world a better place. Let’s shop these 
remarkable beauty brands that step up for 
species and spaces that deserve our support. 
Go with your heart!

Endangered Animals: Chantecaille has 
always been a tireless ambassador for 
those without a voice, and this season, the 
brand continues the fight by giving back 
to six wildlife conservation charities with 
its Africa’s 
Vanishing 
Species 
Collection. 
Each fabulous 
eyeshadow 
was inspired 
by the 
endangered 
animal it 
supports — 
including the smallest one of the bunch, 
the pangolin. This adorable creature is 
the most trafficked mammal on the planet 
because of the false belief that it contains 
medicinal value. It would be poached to 
extinction were it not for the efforts of the 
Tikki Hywood Foundation, which rescues 
and rehabilitates these defenseless animals.
Chantecaille Luminescent Eye Shade 
Pangolin (Dusky Violet), $52;  
chantecaille.com

Reforestation: This 
fall, Clarins decided to 
partner with the Malibu 
Foundation by hosting 
the largest replanting 
event the National Park 
Service has ever seen. 
Following last year’s 
Woolsey wildfires trage-
dy, the brand has devot-
ed itself to seeding more 
than 2,500 native trees, 
plants and shrubs to get 
the mountains green 
again. This initiative 

echoes Clarins’ efforts in the green beauty 
space, earmarked by the company’s launch 
of Plant Gold, the brand’s 100 percent nat-
ural-origin innovation. Clarins Plant Gold  
Nutri-Revitalizing Oil-Emulsion, $59;  
clarins.com

Table Manners. Inspired by vintage linens and classic monograms, 
Julia Berger founded her eponymous Julia B. in 2002. Her table 

linens are exquisitely made from fabrics sourced through gen-
erations-old European producers, and she’s developed over 80 

styles of monograms — not including the vast array of custom 
monograms she’s designed for a more discrim-

inating clientele. Favorite styles include 
the AIX (sets range from $163 to over 

$1,000) — with a hand-embroidered wide 
hemstitch; colors can be mixed and 

matched. The FIRENZE line of place 
mats ($620 for a set of 4) and nap-
kins ($660 for a set of 4) combine 
the romance of hand applique and 

hand embroidery. Couture services 
by appointment only. juliab.com
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Mars Attacks. Eight years after starting her first 
ready-to-wear line, Negarin Sadr — a designer alum 
of both Donna Karan and Benetton — has launched 
Garin Cashmere on 2053 Fillmore Street. Believing 
less is more when 
closet space is tight, 
Sadr has created the 
“everlasting cashmere 
sweater” for men and 
women. The highest- 
quality Mongolian 
cashmere meets 
impeccable Italian 
craftsmanship, and the 
result is an environ-
mentally friendly, last-
ing wardrobe staple. 
Pick up the Matt, a denim-blue cashmere sweater 
with a front and back spaceship motif ($295). 
garinshop.com

Easy Rider. Tiffany & Co. joined 
forces with the iconic 1901-founded 
Indian Motorcycle manufacturing 
company to design one of its 
“very, very extraordinary 
gifts” for the holidays — a 
one-of-a-kind Tiffany 
Blue motorcycle. With 
its 16-inch laced wheels 
on stainless steel 
spokes, chrome-plated 
rims, vintage tread 
tires, a highly polished 
stainless steel exhaust 
and custom sterling 
co-branded fender plaque, 
this isn’t your average ride. 
Starting from $35,000.  
tiffany.com

BY DAVID NASH

Roe House. Designed 
by Martin Benito in the 
mid-1950s for Cristal 
Benito, the company he 
formed in Paris in 1952, 
this Monumental Crys-
tal and 24-karat Caviar 
Bowl ($13,125) is avail-
able from Miami’s Iconic 
Design Gallery. Hand-cut 
and made in France, this 
20-inch-tall bowl, with a 
hinged lid, is in pristine 
condition and made to an 
exacting standard. Today 
the family-owned company 
is helmed by the founder’s 
son, Franck Benito, who 
continues to produce one-
of-a-kind masterpieces. 
iconicdesigngallery.com

Pull Up a Seat. Along with her husband, Hans, Florence Knoll — who died earlier this year at 101 years 
old — built an internationally renowned brand, in the process revolutionizing furniture and interior 
design. Offered by San Francisco-based Almond & Co. is the 1954 Florence Knoll Model 31 for Knoll 
International Chairs, a set of five valued at $20,000. Restored in a perforated leather, the flawless seating 
is finished in satin steel with the original glides on all legs. almondandcompanysf.com

Marine Protection: We live in the Bay 
Area, so the importance of protecting 
the environment and our glorious Pacific 
Ocean really hits home. One Ocean 
Beauty should be on your radar. The brand 
committed to a $250,000 donation to 
Oceana, a nonprofit dedicated to safe-
guarding the world’s oceans. Each prod-
uct is loaded with potent marine actives 
obtained through blue biotechnology 
— not harvested directly from the sea. 
This helps natural resources and biodiver-
sity preservation. One Ocean Eye Revival 
Marine Cream, $74; oneoceanbeauty.com
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LUXURY FOR HER

Must Haves
H O L I D A Y  G I F T  G U I D E

Illustrious newcomer. Harry Winston is 
famous for its timeless, flawlessly crafted, 
one-of-a-kind jewels held to the highest 
and most exacting quality standards in 
the industry. The famed jewelry house’s 
long-anticipated San Francisco flagship 

store is a shining addition to the city’s 
luxury shopping landscape. 

Incredibles by Harry Winston sapphire and diamond 
necklace set in platinum; Price upon request. 

Harry Winston San Francisco, 200 Post Street, 
HarryWinston.com.

Statement earrings. Shreve & Co. is San Francisco’s 
oldest jewelry store and one of the names that are 
synonymous with the city itself. The finely curated 

collections of jewelry and watches will light up anyone’s 
holiday spirit. 

Penny Preville 18K Diamond Art Deco Earrings 1ct. $5,295. Shreve & Co., 
150 Post Street, San Francisco, 415-421-2600

Covetable and collectible. I have never met a 
woman who would not get excited about receiving 

a hypnotizing black and white camellia-adorned 
Chanel gift box. And for this reason I always visit the 

Chanel boutique. What’s inside the box? Does it really 
matter? Big or small—you know it will be “très chic”! 

CHANEL Bracelet in metal/calfskin; $750, CHANEL  
San Francisco, 156 Geary Street, 415-981-1550.

Sustainable Luxury.
Baby Cashmere is a

result of the Loro Piana’s
creative drive and

years of hard work with
Mongolian and Chinese
breeders. This extremely
rare and precious fiber

exclusively obtained from
the underfleece of Hircus
goat kids by means of a
delicate and completely

harmless combing
procedure that is only

done once in a goat’s life.
Loro Piana “Rochester” Coat in 

Baby Cashmere®; $5,900,  
Loro Piana San Francisco,  

233 Geary Street, 415-593-3303

A gift that keeps on giving. Tom Ford Beauty 
products are carefully crafted using only the high-
est-quality ingredients and are a treat for any style 

maven. This 50-piece lipstick library is a gift with pa-
nache and an undeniable “wow” factor—just opening 

all 50 will create a long-lasting holiday experience. 
Tom Ford Lips & Boys 50-piece set; $1,980, Saks Fifth Avenue  

San Francisco, 384 Post Street, 415-986-4300.

Cuteness overload.  
Louis Vuitton animal-

print accessories are ideal 
stocking stuffers, or as I call 

them “something extra.” The 
adorable giraffes romping 

with the brand’s iconic trunks 
and bags will certainly lift 

a mood and put a smile on 
anyone’s face!

Louis Vuitton Notebook Clemence 
Equipee Sauvage MM; $185. 
Louis Vuitton Illustré Girafe 

Bag Charm and Key Holder; 
$220, Louis Vuitton San 
Francisco, 233 Geary 

Street, 415-391-6200.

For a well-heeled traveler. These Hermès 
loafers come in just the right shade of blue and 

exude refinement in every time zone. 
Hermès Women’s Loafer with H Detail in Ostrich in Bleu Jean; 
$4,100, Hermès San Francisco, 253 Post Street, 415-391-7200.

New classic. I am extremely picky when it comes 
to choosing a new bag and have a long check 
list (but that’s another story). The new Piazza 

bag by Bottega Veneta meets all expectations. 
This genius bag comes in 3 different sizes and an 

exquisite selection of colors — you will find the one 
that suits even the most discerning lifestyle. 
Bottega Veneta Mist Nappa Medium Piazza Bag; $3,900,  

Bottega Veneta San Francisco, 124 Geary Street, 415-981-1700.

Brick-and-mortar or click-and-ship? For my holiday gift shopping I prefer to shop brick-and-mortar. 
There is something incomparably special about choosing a crisp sunny San Francisco day and taking a 
stroll through all of my favorite stores, and perhaps, checking out a couple of new ones along the way. I 
just go with the flow. I like to look through the goods, chat with my favorite salespeople and imagine what 
would make people on my list happy. But I am very selective as to where I shop. I choose the brands that 
have unparalleled commitments to exceptional craftsmanship and uncompromised quality, support and 
developed artisanal traditions, rise above trends and respect their resources and communities. So bundle 
up and let’s discover something stylish for everyone on your list, including you!

BY NATASHA 
CHALENKO

Wearable art. Hermès silk scarves are always 
on my shopping list for a classy lady. I have 
enormous appreciation for the amount of 

craftsmanship, tradition and the meticulously 
complex process that goes into creation of 

each scarf; they really are in the realm of fine 
art and elevate any outfit. 

Hermès Silk Scarf in “Jardin A Sintra”; $395, Hermès  
San Francisco, 253 Post Street, 415-391-7200.


